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Jain & Narang - Cost Accounting

1
S.N. Mahehswari - Cost Accounting
M.C. Agarwal- Cost Accounting

Jawaharlal- Cost Accounting

Sessmn "7015 16 Semester 11

- 201 - (Lorpoz dit Legal Framework/
[GREIR ﬁﬁ‘rq“) NEEEL

Paper |

Compulsory

Max. Marks

85+15 CCE
Unit - 1 The Companies Act, 2013 (Relevant Provisions) : Definition, types of companies.
g Memorandum of association, Articles of association, Prospectus, Share capital
€% — 1) 41d Memb ership, Meetings and Resolutions, Company Management, Managerial
Remuneration, Winding up and dissolution of companies.
aReT wrEl) fRIPR (2013) (TR yraems) o uRar, sl @ g,
arde W Fraw, arde srsifram, ufdgwer ofw 9o v wegdn, w9 gd R,
HE gde, vdgey uiRsife, satal e aRaaas v e |
Unit - 2 The Negotiable Instruments Aet, 1881: Definition, Types of Negotiable Instruments,
" Negotiation Holder and holder in due course, Payment in due course; Endorsement and
gbly 2 Crossing of cheque; Presentation of negotiable instruments.
i qereT fyelva refifem, 1881 | — v, uvmprRa Reral @ uae,  UNIER G
' aiv genfaferve, vy T ¢ Uw @ YWieR Ud ysied, 9w R o
| TR |
~ Unit- MRTP Act 1969 : Monopolistic trade practices; Restrictive trade practices; Unlair
i f trade practices.Intellectual Property Laws- Patent Act, Trade Marks copyright Act &
golg — 3 Industrial Design Act.
aiftqs v svE— e aftfram, Sswa srftiftran, wrdivige siferfrm,
aiteltfire fgemg=r aferfFrm,
~ Unit-4 | The consumer protection Act, 1986 : salient features; Definition of Consumer, Right
Y of consumer; Grievance Redressal Machiner V.
|5 — 4| Gurrar wveT s, 1986 ¢ RIRTE wEn SodEr @) ol S @
| SR, R Faw a9 ()|
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“Unit-5 | Regula {ory Environment for Internationa Business : FEMA, WTO: R cgulatory |
E framework of WTO, basic principles and its character, WTQ provisions relating l
| {0 preferential treatment 1o developing countries; regional groupings, technical |
\ standard, anti-dumping duties and other Non Tarifl Rarriers. Custom valuation l

and dispute settiement, TRIP and TRIMS.

g -5 | ATRISIA TR & oo ataxer frmie : R fAFEE e aafm (),

] freg wmaR |Ted (W.T.0) @ faea mr e @) Frame G, STERd frgid
| 3 gus wevl, fawd @R e e 29l @ fer arferamsgen Hael SIaEr
k e, AR R, A T, SR qfRRE TR iR o AR Uy
el araer | W ge e AR el o1 e, dfge Huar Wk @R
| aifter, (TRIPS) ferdr e soR @gER (TRIMS) |
Suggested Readings :
1. Singh, Avtar: Law Relating to &f!(}lé(}]i()lics. Restrictive and Unfair Trade
Practices. Bastern Book Co., Lucknow,
2 The Companies Act, 1956
3 The Negotiable Instruments Act, 1881
4 SEBI Act, 1992, Nabhi Publication, Delhi.
5 Amarchand D, Government and Busfness, Tata McGraw Hill, New Delhi
6. Securities (Contract and Regulation) Act 1956
7. Jain Narang - Corporate [egal Framework
{ Rastogi U.S. and Shukla - Corporate Legal Framework
Semester 11
Paper 11 - 202 - Orgj;mizaﬁional Behaviour
SECEUGEARSERIN
Compulsory (
Max. Marks
§5+15 CCE
w—ﬁm:ﬂiwwi Organization - Concept, Types and signilicance, Organization Goal and its
\ determinants. Organization Behaviour: Concept, Nature and Significance,
\ (j)_rganimtional Behaviour mﬁudels. _ . B .
, | e @ SR, YER 9 FEE, GrreeTs e T S i | GISH®
3 R - SRR, W S e, e R AfEe |
I Unit - 2 | Personality : Concept, Theories, Determinants and importance, Perception : l.

| Concept, Process and Theories, Learning : Concept, Components, affecting i
\ factors and theories. E
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Motivation - Meaning, types and important elements, Theories of Mativation,

Unit - 3
Attitudes and Values : Concept, factors, significance and Theories
| ‘ . ;
arTaRoT  ared, TR, e weeel ae, arfvRer @ R Rl | e vl
STRTY : TRV, T, wee AR i Rield |
Unit - 4 Interpersonal Behaviour: Nature, Transactional Analysis, Concept of Group,

Theories of group formation, Group cohesiveness, Power and Authority.

sicfrafyas @aER « yah, A e, FEE B SEen, WE forsfor
& frgia, WA OqE iR oy iR |

Unit-35

Organizational Conflicts © Causes and suggestions. Developing sound
Organizational Climate, ?vi:in&%iﬂmeﬁi of Change, Concept and Process of
Organizational Development. |

s e - HRoT AR YT, WRe SRR arraRer @t faepTe,
TR i gdy, TaeE Fwid A TEauIon S ufshar |

Suggested Readings :

. L.M. Prasad - Organizational Behavior

[

Lad

C.V. Gupta - Organizational Behavior

G.S. Sudha - Organizational Behavior |

4. P.C. Jain - Organizational Behavior

5. Sarcen Sandeep - Organizational Behavior
6. lcfai - Organizational Behavior : ' | b
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Paper III - 203 - Advanced Statistical Analysis
Sogay aiiRegarg fagayur
Isory i
’ Max. Marks 85+15

CCE
Particular / ﬁﬁi?\’“T
Unit- | Theory of Probability - Probability Distributions, Binomial, Poisson and
Normal Distribution ‘
wiferepen @ Regia ~ wfedr favv, fGue, e vd |\ [ |
Unit - 2 Theory of Sampling and Test of Significance
~greel & fagia sl wefear o S|
' Unit-3 Analysis of Variance (including one way and two way classification), Chi-square
Test. ;
ferereur fageror (Ueifl s fgantl avdioxo & ), @€ @b uderr |
Unit - 4 Interpolation and Extrapolation. Association of Attributes.

SIRTRAUI TeH AIEITurE, TN R |

Unit - 5 Regression Analysis, Statistical Decision Theory:- Decision under Risk and

Uncertainty, Decision Tree Analysis.

e fveren, vk fpla Rigla — ohfew ok s @1 Rafa
foofa, Fofa ger fweror| |

Suggested Readings :

1

Shukla & Sahai - Advanced Statistical .f‘ximlysi;ﬁ

Gupta C.B - Advanced Statistical Analysis

Gupta B.N. - Advanced Statistical f\na%ygﬁcis

Flhance DN - Advanced Statistical /\Iiél];_\,-‘si?a \,b b

Pathak & Shashtri - Advanced Statistical Analysis -
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6. Singh UN - Advanced Statistical Analysis

7. Nagar K.N - Advanced Statistical Analysis |
|
: |

Semester 11

Paper IV - 204 - Functional Management

CARRGRPEL]
Compulsory

Particular / faavor
{

ey

Unit—1 | Financial Management: Coneept, Nature and Objectives, Functions of Financial
% Manager, Financial Planning - Nature, Need and influencing factors, Characteristics of'a
| sound {inancial plan. ; \
| Preciva yae : arEmon, FERT CE SR, Rt s @ @, R P -
. M#_Wwiggg?f TGl A TR BYE AR HEd, Y Ry AT B e | M__!
Capitalization : Concept and Theories, Over and Under Capitalization, Capital |

‘ a
| structure, Balanced Capital Structure, Trading on Equity, Leverage: Financial and l
| ) | \

Operating leverage. ; ;
qofl@eur © SR TE Rifyy Rrgia, af o ored gelTaxl ool e, ST
| ol wRe, e WY SR, ey (ehaver) « il vd aREe RELIRCHICaU] ﬂ
) | (@) |
Unit-3 | Marketing Management : Coneepl Nature and Scope of marketing, Functions of
| marketing management, Marketing mix. Advertising Management: Meaning Objectives.
g functions and scope, Media of advertising, Selecting an advertising media Essential of a
| | good advertising copy, Meaning of Sales Promotion. [mportance, limitations and
| Methods of sales promotion. |
| g gaE ¢ RO B SRV, [ Jite v, faoor weer @ e, faore (s
e wae — 9eEd, Hrd S A, Ruqur < W, U (RSO R @ A
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- Unit-4 E Personnel Management : Concept, Functions, Scope and Importance, Signification of |
1 i
1

Man-Power Planning, Sources of Recruitment, Characteristics of a Good Recruitment l

i Policy, Concept of Selection., Selection procedure, Importance of employee Training, 1

\ Methods of Training. ﬂ | i
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Unit

18

Production Management : Concept, Importance, Scope and functions. Types of

production systems, Concept of production planning, objectives, elements and steps.

Procedure of production control, Process of New Product Development, Concept of
Product Diversification, Standardization, Simplification and Specialization.
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